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Freelance Copywriter Discovery Package
Interested in becoming a freelance copywriter? Already a copywriter and want to make more money? Expand your business? Create passive income streams? 
No matter where you’re at on your journey, it’s best to prepare yourself as much as you can before creating a transition or to step into the next stage of your growth. The freelance copywriting discovery package is designed to help you be clear on where you are now so you can move into where you want to be (profitable freelance copywriting) faster. When you are finished with this assessment you will have a clear understanding of your strengths and weaknesses and where you should spend your time strengthening your skills so you are prepared to make as smooth a transition into the next step of your business.  
We will take a look at four key areas that are important to becoming a successful and profitable freelance copywriter:
1. Your understanding of marketing
2. Your copywriting skills
3. Entrepreneurial tendencies
4. Time commitment needed to transition
After completing this assessment you’ll also have a clear understanding of how much time it will take to both learn the skills necessary to write professional copy and get your copywriting career off the ground and making money. 
Name _______________________________________________
Name of Business/Web address ___________________________
Address _____________________________________________
Current Job___________________________________________
Household Income _______________
Phone _____________________   Email address_____________________________
I want to make __________________________ in the next year
Experience in marketing _____ yes ______ no  _______how long?
Experience writing _______yes _______no  ________ how long?


I. 	Marketing Know-how
On a scale of 1 – 10 (10 being confident in your skills) rate yourself on your ability to uncover the following marketing principles from a client's products/services:
1. Features vs. benefits						1  2  3  4  5  6  7  8  9  10
2. Unique Selling Proposition (USP)				1  2  3  4  5  6  7  8  9  10
3. Irresistible offer						1  2  3  4  5  6  7  8  9  10
4. Customer needs – what you (or your client) has that fills that need	
									1  2  3  4  5  6  7  8  9  10
5. Explain why product or service is the best thing out there	1  2  3  4  5  6  7  8  9  10
6. Why should the client act now – call to action, sense of urgency 
									1   2  3  4  5  6  7  8  9  10
7. Describe what a target market is and how to find one	1  2  3  4  5  6  7  8  9  10
8. I feel comfortable with the art of persuasive writing and educating readers											1  2  3  4  5  6  7  8  9  10
9. I am able to take complicated information and make it easy to read	
									1  2  3  4  5  6  7  8  9  10
10. I am adept at interviewing subject matter experts (SME’s)	1  2  3  4  5  6  7  8  9  10

II. 	Skills Analysis
1. Is it more important to excel at grammar or persuasion techniques to be a successful freelance copywriter?
_______________________________________________
2. On a scale of 1 – 10 (10 being the most confident) how confident are you in your ability to write the following types of copy for your clients…
Email campaigns				1  2  3  4  5  6  7  8  9  10
Social Media					1  2  3  4  5  6  7  8  9  10
Newsletters and Ezines			1  2  3  4  5  6  7  8  9  10
Website copy					1  2  3  4  5  6  7  8  9  10
SEO (Search Engine Optimization)		1  2  3  4  5  6  7  8  9  10
Blogs						1  2  3  4  5  6  7  8  9  10
Press Releases					1  2  3  4  5  6  7  8  9  10
Free Reports					1  2  3  4  5  6  7  8  9  10
Brochures					1  2  3  4  5  6  7  8  9  10
Speeches and Podcast scripts			1  2  3  4  5  6  7  8  9  10
Sales and Landing pages			1  2  3  4  5  6  7  8  9  10
Advertorials					1  2  3  4  5  6  7  8  9  10
Writing headlines				1  2  3  4  5  6  7  8  9  10
Creating strong call to action			1  2  3  4  5  6  7  8  9  10		
3. I understand the difference between writing for print and writing for online mediums
								1  2  3  4  5  6  7  8  9  10
4. On a scale of 1-10, my writing skills are a: 		1  2  3  4  5  6  7  8  9  10

5. What types of writing have you done in the past? 
__________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

III.	Entrepreneurial Tendencies
On a scale of 1 -10, (10 being the most comfortable) how comfortable are you…
1. Creating marketing systems					1  2  3  4  5  6  7  8  9  10
2. Selling								1  2  3  4  5  6  7  8  9  10
3. Creating your own website					1  2  3  4  5  6  7  8  9  10
4. Finding/attracting clients					1  2  3  4  5  6  7  8  9  10
5. Targeting a specific group of profitable clients		1  2  3  4  5  6  7  8  9  10
6. Creating your own free giveaway (such as a free report)	1  2  3  4  5  6  7  8  9  10
7. Reaching out to business people in your community		1  2  3  4  5  6  7  8  9  10
8. I am familiar with invoicing and accounts receivables	1  2  3  4  5  6  7  8  9  10
9. I understand the difference between working ON my business vs. working IN my business							1 2  3  4  5  6  7  8  9  10
10. I am self motivated 						1  2  3  4  5  6  7  8  9  10
11. I am able to meet deadlines					1  2  3  4  5  6  7  8  9  10
12. I am committed to my personal growth and development	1  2  3  4  5  6  7  8  9  10
13. I know how to attract clients to my business			1  2  3  4  5  6  7  8  9  10
14. [bookmark: _GoBack]I know how to make money					1  2  3  4  5  6  7  8  9  10
15. I have owned my own business before			______ yes  ________no
IV. 	Do you currently have a freelance copywriting business? Yes __ NO___  	If no, skip to section V. 
1. How long have you been a freelance copywriter? _________________________
2. How much does your business bring in monthly? _____________ Annually? ____________
3. How much do you want to make? ______________________________________________
4. In what ways would you like to see your business expand and grow? __________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
5. Do you have a niche? _______________________________________________
6. What’s stopping you from making the income you desire? ________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
7. What is your biggest obstacle to growth?
__________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
Skip to section VI. 
V. 	Time Commitment
If you are just starting your copywriting business you’ll need to commit some time each week to working on your new business. 
How much time can you commit right now?  1- 5 hours a week  _________
					       	6 - 10 hours a week _________
						10 – 15 hours a week _______
						15 – 20 hours a week _______
						20 – 25 hours a week _______
						25 or more hours a week ________				
How many hours a week do you plan to work once you transition to full-time copywriter? ___________
When do you plan to make your transition to full-time copywriter? ________________________
How much money do you plan to make…
		Your first year?  ____________________
				By year 3?  _______________
				By year 5?  _______________
VI. 	Thank you
Thank you for completing the Copywriting Discovery Process Assessment! We will give you feedback on where you are and what steps you can take to most quickly and efficiently start your freelance copywriting business in your personal review with Kelly. 
Whether working full-time and looking to ease the transition into your business or if you already have a copywriting business and are searching for ways to grow, this assessment and the review will help you focus your time and energy in the right direction. 
Understand you may need to spend time:
· Mastering Copywriting
· Expanding your copywriting skills
· Creating the foundation of your business, such as business name, creating a web presence, choosing a niche, etc. 
· Attracting high paying clients
· Developing marketing systems
· Stepping into helping your clients in a bigger and better way
Please email this assessment to Kelly@TheCopywritingInstitute.com or fax to 720-887-1589 at least 24 hours prior to your personal review. Please schedule your 20 minute personal review with Kelly at https://my.timedriver.com/NFYZQ. 
Your personal discovery review can literally help you save years of your time starting a new life and business as a professional freelance copywriter. 
Be sure to take advantage of this gift from Kelly and schedule your review today https://my.timedriver.com/NFYZQ 



Get more marketing tips from The Copywriting Institute here:

www.Facebook.com/TheCopywritingInstitute.com
www.TheCopywritingInstitute.com/wp
www.twitter.com/kellyrobbins
www.LinkedIn.com/in/amarketingconnection
http://www.youtube.com/CopywritingTraining (Video)
www.SoundsofCopywriting.com (Podcast)
www.AMarketingConnection.com/blog
http://massagemag.com/massage-blog/marketing-connection/
http://chiroeco.com/chiro-blog/chiropractic-marketing-connection/
www.SoundsofMarketing.com (Podcast)
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